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In addition to visible on-site signage at the event, sponsors will receive the following benefits based on levels of sponsorship.
The events available for Sponsorship may be sponsored by multiple organizations at the discretion of the Symposium Committee.

Sponsorship Levels & Benefits Partner Platinum Gold Silver Bronze
$15,000 $10,000 to $8,000 to $5,000 to $2,000 to
and over $14,999 $9,999 $7,999 $4,999

Double Exhibit booth space X

Brochure Recognition-20 thousand distribution X

Prominent signage at sponsored event X X X X X

Marquee recognition at all General Sessions X

Attendees mailing labels-pre & post Symposium X X X X X

Free advertising on Symposium Web Page X X X X X

Marquee recognition at Trade Faire Lunch X

Opportunity to Introduce Keynote Speaker X

5 Complimentary Symposium Registrations X

4 Complimentary Symposium Registrations X

3 Complimentary Symposium Registrations X

2 Complimentary Symposium Registration X

1 Complimentary Symposium Registration X

25% discount on up to 2 Symposium Registrations X X X X X

Event Available for Sponsorship Sponsorship Price Convention General Services Contractor

Event Bags           $10,000

Welcome Reception $ 5,000

Event Entertainment $ 5,000

Vendor Faire Reception $ 5,000

Opening Ceremony $ 4,000

Guest Hotel Room Keys $ 4,000  Committed

Meeting Handout CDs $ 4,000

Popcorn Stand $ 3,500

Breakfast                         $ 3,000

Note Pads $ 3,000  Committed

Sports Bottles $ 3,000  Committed

Refreshment Breaks $ 2,500

Participant Badge Holders           $ 2,000

Unrestricted Sponsorship Minimum   $ 1,500

Hawaii Trip $ 1,500

Fund to Assist with Provider Expenses $ 500

Vendor Exhibit Booth

10 X 10 Vendor Booth              $ 1,975

Booth Fee Includes:
Skirted table, pipe, drape, company’s name, ID badge, vendor ribbon, 2 chairs, 1 waste basket, attendees mailing 
labels-pre & post symposium, lunch, refreshments.

Please note: only 2 company representatives per booth. A fee of $175.00 per additional representative will be
charged to maximum of four per booth.

Please use this information to complete the sponsorship request form that is part of this brochure. Please also direct
any questions or requests for additional information to the Symposium Committee Members.

Our room block sold out early last conference, so make reservations soon. Don’t forget to mention “HFMA” to
receive our conference rate.

Blaine Convention Services
Lillian Kindred
Phone: (714) 522-8270
Fax: (714) 522-8271
E-mail:
Lkindred@Blaineconventionservices.com

An exhibitor kit including forms for
telephone, electrical, computer and furnishing
service will be be available online directly
from Blaine in December.

For additional Vendor Booth 
questions, please contact: 
Gene Fantano, Sponsorship Chair 
Phone: (858) 335-2253 
Fax: (760) 901-5241
E-mail: gfantano@hotmail.com 

Website:
www.hfmaregion11symposium.org

Sponsorship Levels



Trade Faire Hours and 
Floor Plan of Booths

(Floor plan subject to change)

Monday, January 25, 2010 11:30 a.m. to 1:45 p.m.   Trade Faire Luncheon

Monday, January 25, 2010 5 p.m. to 6:30 p.m.   Trade Faire Evening Reception

Tuesday, January 26, 2010 11:30 a.m. to 1:30 p.m.   Trade Faire Luncheon

106 10‘ x 10‘ Booths

= 30” Diameter High Boy Round Tables
= 30” Dining Tables



12th Annual 
HFMA Region 11 Healthcare Symposium 

Sponsorship and Exhibit Booth 
Request Form
Vendor Faire January 25–26, 2010

Please complete this form and present at the symposium Exhibitor’s Meeting or mail to:
HFMA Region 11 Healthcare Symposium

C/O Reid Hollyfield, Chief Financial Officer
Tri-City Medical Center

4002 Vista Way, Oceanside, CA 92056-4506
or fax to: (760) 940-3362

Single Booth Price $1,975.00      Double Booth Price $3,950.00

Please indicate type of booth requested: �� Single   �� Double

BOOTH NUMBER REQUEST FIRST CHOICE               SECOND CHOICE                  THIRD CHOICE

OTHER EVENT SPONSORSHIP REQUESTED $ AMOUNT

COMPANY NAME (AS YOU WANT IT TO APPEAR ON ALL SIGNAGE)

CONTACT NAME (THIS IS TO WHOM ALL INFORMATION WILL BE SENT)

ADDRESS (THIS IS THE ADDRESS WHERE ALL INFORMATION WILL BE SENT)

CITY STATE ZIP

PHONE  FAX

E-MAIL

www.
WEB SITE ADDRESS

Payment Information: �� Check   �� Visa    �� MasterCard   �� American Express

CARD # EXP. DATE VISA/MC ONLY: 3-DIGIT CVC2#

SIGNATURE

PRINTED NAME

Please note booths are not guaranteed or assigned until payments are made. 
We sold out early for this conference, so get your reservation and payment in as soon as possible!

If you have any questions or need more information, please contact: 
Gene Fantano, Sponsorship Chair at (858) 335-2253 gfantano@hotmail.com



Upon completion of the Exhibitor/Sponsor

Application Form, the deposit and/or payment

of the fee, the following specified rules and

regulations shall become the contractual

obligation for exhibit space at the Healthcare

Financial Management Association (hereinafter

described as HFMA) Region 11 Symposium. 

1. Exhibitor’s Representatives. No more

than two of the exhibitors’ representatives (per

100 square feet of exhibit space) will be allowed

in the booth at one time with no additional

charge to the exhibitor. For each additional

exhibitor representative, a charge of $150.00

per representative will be assessed with a

maximum of four (4) representatives per 100

square feet (10 x 10 booth) and eight (8)

representatives per 200 square feet (10 x 20

booth).

2. Liability and Security. Exhibitors will

make provisions to insure and safeguard their

goods and materials. Exhibitors will leave the

exhibit space in the same condition as it was

found. Exhibitors are responsible for claims and

demands on account of injury or death or

damage to property occurring in or upon the

exhibitor’s booth space or because of the

negligent acts of the exhibitor, exhibitor’s

employees, servants, agents, licenses or

contractors, the exhibitor agrees to indemnify

and hold harmless HFMA from and against

liability claims, and demands which arise in

connection with the undertakings and

responsibilities of the exhibitor. Neither the

HFMA, its service contractors, nor the owners of

the Hotel/convention space, their agents,

servants, contractors, or employees shall be

liable for the injuries to any person or for the

damage or theft of property owned or

controlled by the exhibitor unless caused or

resulting from the negligence of HFMA or the

owners of the Hotel/Convention Center or their

respective agents, servants, and employees. If

any part of the exhibition hall is destroyed or

damaged so as to prevent HFMA from

permitting an exhibitor to occupy assigned

space during part or the whole exhibition

period, or in case occupation of assigned space

during any part of the whole exhibition period

is prevented by strikes, acts of God, national

emergency, or other cause beyond the control

of HFMA, the exhibitor will be charged for the

space for the period the space was or could

have been occupied by the exhibitor and the

exhibitor hereby waives the right to make claims

against HFMA, its directors, officers, agents, or

employees for losses or damage which arise.

3. Other Activities. Exhibitor activities will

be confined to the exhibitor’s allotted exhibit

space except for entertainment and social

functions, as set forth in Paragraph 4. Giveaway

items will be submitted for approval to HFMA

before the opening of the exhibition, except for

plastic bags, pens, pencils, and the exhibitor’s

products. Exhibitors distributing approved

“stick-ons” may not place “stick-ons” on the

attendee’s badge. Drawings, raffles, lotteries

and contests are encouraged. In the event that

exhibitor desires to have any activities or

entertainment in the exhibit hall such as

impersonators, musicians, caricaturists,

magicians and like entertainment, it must be

pre-approved by HFMA no later than thirty (30)

days before the event. 

4. Social Functions. Exhibitors/Sponsors

are encouraged to hold social events after the

Gala Opening Reception, as long as such events

do not conflict with any HFMA scheduled event.

The exhibitor functions will be by invitation

only, will not include blanket invitations, and

clearly state they are not HFMA sponsored

functions.

5. Space. Space assigned to the exhibitor is

for their exclusive use. Exhibitor shall not assign

or sublet any space allocated to them without

the duly signed consent of HFMA and any

attempted assignment shall be null and void. 

6. Booth Restrictions. Any portion of an

exhibit that, in the reasonable judgment of

HFMA obstructs the view, interferes with the

privileges of other exhibitors, extends beyond

the designated booth space, or for any reason

becomes objectionable, must be immediately

modified or removed by the exhibitor at the

event. 

7.Set-Up/Dismantle. Each exhibitor will

have their exhibit in place before the official

opening of the exhibition and have their exhibit

dismantled and removed after the closing of the

exhibition. The exhibitor assumes all risk for the

shipment and delivery of all property shipped by

the exhibitor and agrees that no early

teardowns shall be attempted and that early

teardowns are not permitted. 

8. Equipment Delivery. Exhibitor shall be

responsible for the delivery of their equipment

and display material and for removal of the

equipment and or display material. 

Exhibitor shall designate at least ten (10)

days before the event any individual (s) that are

not otherwise registered who will be assisting or

setting up the exhibit space. Failure to designate

such individual (s) may prevent/preclude access

to that individual (s) exhibit space.

9. Warranty/Guarantee. HFMA does not

warrant or guarantee any specific level of traffic

at this event. Exhibitor assumes the sole risk

with regard to the amount of business traffic at

the event. HFMA shall not be liable to exhibitor

for any reduction in traffic at the event and

shall make no refund or other exchange with

regard to a decrease or reduction in expected

traffic. 

10. Other Obligations. The Exhibitor/

Sponsor agrees that it is subject to any other

contracts or obligations with the hotel, its

affiliates or related contractors. Matters and

questions not covered by these rules and

regulations are subject to the decision of HFMA,

at its discretion, including, but not limited to,

unprofessional and disorderly conduct and

behavior. These rules and regulations may be

amended at any time by HFMA and shall be

equally binding on all parties affected by them,

as are the original regulations.

11. Laws, Ordinances & Regulations.
Exhibitors shall abide by all federal, state and

local laws, ordinances and regulations. 

12. Arbitration. Should any dispute arise

concerning the contract, services provided, or

circumstances involving the exhibit rules and

regulations, the parties will try in good faith to

settle the dispute directly. Any unsettled claim

arising out of or relating to this agreement, or

the breach thereof, will be administered by the

American Arbitration Association, under its

commercial arbitration rules, and judgment on

the award rendered by the arbitrators may be

entered in any court having jurisdiction thereof.

The arbitration proceedings, including any

hearings will be held in the county of Los

Angeles, California, the cost of the arbitration

including the arbitration fees, will be borne by

the individual parties to the proceedings.

13. Cancellation. In the event that the

sponsor and/or exhibitor wish to cancel their

sponsorship participation, there will be no

refunds within thirty (30) days of the event and

all refunds will be subject to an administrative

fee of ten percent (10%).

14. Other Applicable Contracts. It is
understood that this is a separate contract

governing the rules and regulations between

the exhibitor/sponsor and HFMA, and is

independent of the contract executed by any

sponsor and/or exhibitor with the convention

service company, or the convention hotel/site.

DATED

COMPANY NAME

COMPANY REPRESENTATIVE NAME

TITLE

HFMA Region 11 Symposium
Exhibitor/Sponsor Rules and Regulations



Symposium Partners
California Business Bureau, Inc./

Medical Billing Services
Progressive Management System
Sequoia Financial Services
The CSC Group

Platinum Sponsors
Law Offices of Philip D. Peatman

Silver Sponsors
Stephenson Acquisto & Colman

Bronze Sponsors
Triage Consulting Group
PHNS
Rash Curtis
Healthcare Resource Group
Toyon Associates
PNC Healthcare
Siemens Healthcare

Exhibitors
3M Health Information Systems
ADP For Healthcare
AIM Healthcare
AllianceOne Receivables

Management, Inc.
AMCOL Systems
American Appraisal
Apollo Enterprise Solutions
ARC Group Associates
Armanino McKenna, LLP
Bank of America
Benchmark Revenue Management
Caban Resources
CareMedic Systems, Inc.
CarePayment
CCRS, Inc.
Chamberline Edmonds

Cleverley & Associates
CMRE Financial Services, Inc.
Collection Service Bureau
Commerce Bank
CompSpec, Inc.
Computer Credit, Inc.
Computer Science Corporation (CSC)
Concuity, A Healthcare Division 

of Trintech
Connance, Inc.
Craneware, Inc.
Cymetrix
DB Technology
DivDat
Electronic Payment Providers, Inc.
Emdeon Business Services
Essential Consulting LLC
Executive Health Resources
Fulcrum Methods
HCFS, Inc.
Health Care Legal Services 
Health Record Services (HRS)
Healthcare Insights, LLC
HealthFirst Financial
Healthland 
HERAE
HFS Consultants
Hospital Employee Labor Pool
HT Systems
Hyland Software
ING
Ingenix
ISI Telemanagement Solutions, Inc.
J.A. Thomas & Associates
J.M. Cummings and Associates
Janzen, Johnson & Rockwell,

Emergency Medicine Management
Services, Inc.

Kaufman Hall
Kronos Incorporated
Lynx Medical Systems

M. Leco & Associates Inc.
Marquette Healthcare Finance
MedAptus
MedAssets Net Revenue Systems
MedFi International, LLC
Medical Data Exchange
Medical Electronic Attachment Inc.

(MEA)
Medical Learning, Inc.
MediQuant
Moss Adams LLP
National City Healthcare Finance
NCO Healthcare Services
NHI Billing Services
Ontario Systems
Paradigm Medical Management
Passport Health Communications
Peak Health Solutions
Perot Systems Corporation
PFS Group
PHNS
QuadraMed Corporation
Rash Curtis
Recondo Technology
Relay Health
RISARC
ROI West
Search America
Siemens Healthcare
The Cirius Group, Inc.
The Outsource Group 

(previously J.J. MacIntyre)
The SSI Group, Inc.
TRACE/The White Stone Group, Inc.
Trackstar
Trans Union
TriMedx
West Asset Management, Inc. 
Willdan Financial Services
Wolters Kluwer Law & Business

2009 Symposium Sponsors 
and Exhibitors List
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